p

DIGITAL
PERSONA

HTTPS://SUSTINE.ORG




FOOTPRINT

A

DIGITAL



/‘.4\;/./ »

DEFINITION
What is a Digital Footprint

Digital footprint refers to one's unique set of traceable digital
activities, actions, contributions, and communications
manifested on the Internet or digital devices.
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https://en.wikipedia.org/wiki/Traceable
https://en.wikipedia.org/wiki/Internet
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A digital footprint is the
reputation you build online
through your online activity
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ACTIVE FOOTPRINTS PASSIVE FOOTPRINTS
Data you intentionally create and share online. Data collected about you without direct action.
Examples: Examples:
e Social media posts, comments, likes, reviews e Search behavior and usage pattern
e Profile information (bio, photos, job history) e Metadata (time, location, devic
Key characteristic: Key characteristic:

e High intent — you choose to publish it e Low visibility — often call



KEY DIFFERENCE

.\ ACTIVE DIGITAL FOOTPRINT
N

-~ The intentional actions you take online.

DIGITAL PERSONA

The intentional image you try to project online.
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FLAWED ASSUMPTION

Both Digital Footprint and Digital Persona
are not who you are

but how others perceive you online.
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MORAL OF THE STORY

e Think before you share

e Assume a wider audience than intended

e Align your online tone with the image you want to project

e Avoid posting when emotions are high

e Remember that intent does not travel online, but screenshots do

e Treat public posts as part of your personal brand, like your resume




WHAT YOUR
DIGITAL PERSONA
SAYS ABOUT YOU
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PRACTICAL ASSIGNMENT

SELF-REFLECTION

Each participant writes down a few words describing:
e Intended persona — how you want to be perceived online
e Perceived persona — how you think you're currently perceived

online

Note: If you believe both are the same, one list is enough.
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INTENDED VS PERCEIVED
DIGITAL PERSONA

STEP 1: PAIRUP STEP 2: EXCHANGE STEP 4: FEEDBACK

Each person chooses to exchange Round 1: Person A reviews Person B’s profile
Feu .teoms of two people, preferably one public social profile with the Round 2: Person B reviews Person A’s profile
with someone you don’t know. SR




PERCEPTION ROUNDS

DURING EACH ROUND:

e Describe what you can infer, not what you assume
e Focus on:

o Tone

o |Interests

o Personality traits

o QOverall impression

Important rule: No defending or explaining during the feedback.

Note: This is not about judging or fixing — it’s about awareness.
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PRACTICAL ASSIGNMENT

REVEAL & COMPARE (2-3 MIN)

e Each participant shares what they wrote in Step 1
e Discuss:
o Where perception matches intent
o Where it differs
o What specific signals caused that interpretation
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PRIVACY
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DIGITAL FOOTPRINT & PRIVACY

Two Layers of Privacy

WHAT YOU CHOOSE TO SHARE
e Posts, comments, photos
e This affects your Digital Persona

WHAT IS COLLECTED ABOUT YOU
e Searches, usage patterns, location, watch time
e This feeds your Passive Digital Footprint

TN



DIGITAL FOOTPRINT & PRIVACY

Privacy is not about disappeadring
from the internet — it's about deciding

what version of you gets

remembered.
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